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This is the site of Card &
Payments World, the well
respected intemational
newsletter providing in
depth information on
mobile, card and online
payments and this is our
daily news and resource
site for subscribers who
also receive 11 printed
newsletters a year and
three glossy magazines.

More than just a
technology title. Read more

Country Reports

Hong Kong (August 2017)
India (June 2017)
Portugal (May 2017)
Norway (March 2017)
Germany (February 2017)
United States (Nov 2016)
Italy (June 2016)
Sub-Saharan Africa

(June 2016)

China (April 2016)
Coming Up: Nigeria
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e insightful editorial
e detailed analysis
e data, research and commentary
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ABOUT

Top strip - £750 per calendar month
Tuesday, 01 August 2017

concern?
How far advanced is AI in payments?
Read more ...

Middle strip - £550 per calendar month

The business of payments | IN THE JULY EDITION OF

funding part 2: Why
payments startups fail

— <" A business model that
~~ does not scale and an
insufficiently
differentiated product
are the biggest barriers

Don’t Miss box
(Premier position)
(size 28owide x 250high)
£1,350.00 per calendar month

to success

Banks are increasingly looking to partner with
fintechs and payments start-ups on digital
initiatives. Linking with agile and innovative
new players can offer tremendous capabilities
to major banks in solving problems and
driving effective modernisation of operations,
technelogy, processes and services.

Read more ...

Bottom strip - £350 per calendar month

Wednesday, 02 August 2017
Pay by Siri starts in Canada

Bank app users can pay bills via iPhones and iPads Read
more ...

Card & Payments World | News - Mobile

Wednesday, 02 August 2017

Payconiq buys Luxembourg m-payments provider

App is used by 25% of population in Grand-Duchy Read more ...

Card & Payments World | News - Financial Services

Wednesday, 02 August 2017

Bitcoin splits in two

Currency ‘forks’ as breakaway group plans to increase
transaction capacity Read more ...

Card & Payments World | News - Fintech

Tuesday, 01 August 2017

MIT deploys machine learning to fight fraud

Processor tackles sophisticated forms of attack Read more ...

Card & Payments World | News - Fraud and Security

Monday, 31 July 2017

US consumers fear bank and ID fraud more than terrorist attacks
Loss of money or personal data cuts deep Read more ...

Card & Payments World | News - EMV

T R

Does the Facebook AI experience give cause for

Lead Banner advertisement - £8g0 per calendar month

CONTACT search... l

We get the n!‘r;?sde swn'el? fo’ﬂ‘d
payments ou won't fi
anywhere else.VTo read them:

SUBSCRIBE

. gook Review Eiome Pahge
. read about the
Biockchain®

e Crowdsourced opinion on
the future of FinTech

o Game of Thrones as a
business role model

e Does the Facebook Al
experience give cause for

concem?

* Gemalto left behind by tech
changes

e ls n1obnle7payment really

o Complaints about banks are
all about the people

* New technology causes a
filing problem

e don't have a
relationship with the .
customer, you're just a utility,
you're just the dumb pipes.

« Hail 1o the contactiess
paxlrnem wristband in Rio

e Alpay-Uber deal shows
power of new players

e What happens if HSBC's
voice |D fails?

* Payments needs a more
collaborative model

« What Alibaba's Singles Day
can tell us

® Your next business partner
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About Card & Payments World

Card & Payments World is the foremost title in the fast moving and developing business of
payments. Established over 20 years ago as an industry newsletter, Card & Payments World
remains a relevant and useful information source. For advertisers it is an excellent means of
reaching new markets and decision makers.

Card & Payments World consists of a daily news, features and blog site at
www.cardworldonline.com and a printed newsletter sent monthly to subscribers. The daily news
service is complimented by a daily email notifying subscribers of recent content. This can be
sponsored by advertisers.

Who reads Card & Payments World?

Card & Payments World website enjoys a massive readership of industry decision makers,
primarily in Europe and the UK. This varies, but averages out at around 30,000 hits a day on the
home page from URLs around the world.

Card & Payments World has paying subscribers in over 60 countries, with the highest percentage
in Europe, including the UK. The US is another very large market.

The power of Card & Payments World online

Card & Payments World has an impressive online subscriber base of named individuals but it is
the casual browsers that make this such a powerful marketing vehicle. People new to the industry
or to a company are seeking information and new partners and business suppliers. They are sure
to come across Card & Payments World due to its high Google and other browser rankings. This
makes advertising with us worthwhile to reach new customers as well as reinforcing marketing
messages.

A complete media platform
Publishers C&M Publications offer a complete range of communication channels to reach the top
decision makers.

Other titles, for which media information is available, are Fraud Watch newsletter and Loyalty
Magazine.

Editorial overview — reasons to subscribe
Payments are undergoing rapid transformation, and those companies who stand still will find
they very quickly lose position.

“There are plenty of examples of companies struggling because they are not changing their model
quickly enough,” says news editor Liam McLoughlin, “but much more exciting is to focus on the
groundbreaking stuff being achieved by the new guys. From Al, blockchain and biometrics,
through to instant payments, authentication and other security stuff such as voice recognition,
technology is changing this business faster than anyone imagined.”

Throughout Card & Payments World and particularly in the research and innovation sections,
there is evidence of the growing dominance of fintech, and the need for banks to embrace it or
die.
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In recent weeks we have reported on the following:

e Disruption of traditional financial services is "an indisputable reality"

* Fintech is morphing into communities

e Why Asia is the most innovative place on earth and the best place to start a payments business
* How the end is possible for POS terminals as we know them

* Who is investing in fintech companies

e We share the top topics at Money 20/20 and the most discussed brands

* The massive jump in CNP fraud and the role of artificial intelligence to combat fraud generally
e We warn of the importance for payments executives to catch up on regulation requirements,
and particularly of the expected impact GDPR will have —and we provide the tools to do this

* And on top of all that, we cover all the latest payments news, from wherever in the world we
find it

Subscribers to Card & Payments World benefit from the experience and hard work of our
talented editorial team. Advertisers gain by accessing an impressive pool of decision makers, and
those with a route through to board level.

Subscription and advertising enquiries should be directed in the first instance to Maxine Wernick.
Contact maxine@cm-media.net
Telephone +44 (0)1572 820088

Subscription consists of 11 printed editions a year plus access to our daily online news service
at www.cardworldonline.com. Email alerts to the latest stories are sent regularly by email.

Advertising Prices (see illustration on page 1)

Don’t Miss box (Premier position) (size 280px wide x 250px high)
£1,350.00 per calendar month

Lead Banner advertisement - £890 per calendar month
(468px wide x 60px high)

Top strip - £750 per calendar month
Middle strip - £550 per calendar month
Bottom strip - £350 per calendar month

Skyscraper - 180px wide x up to 600px high
£690 per calendar month

Small box - 180px wide x 150px high
£490 per calendar month

Sponsorship of the daily emails to subscribers: £250 per email

Social Media: Discuss with us a plan to use our extensive social media reach, through LinkedIn
and Twitter



